g5 oSl o 5S> S 2

Y byl ¥ 390
WAy ol
VY -faY o

S8y W g 350 Jolgs e (51 (S &
o il (541 F o sColuwg ol 9,
(Cylow OGNS (5L g2iitd tansliae o 4 90)

T lol Lo lie o5 ooyl joks < owl ] puslillsy

(.5_:>|) ‘C,‘:Lmug ‘_515_..710 ‘bug{]))l M) )AJL VI 49) u,u.u u,u.&ss)) XV :D.\zs%
ML g slia ) woluweos Glod s S 1 &bl b, (638 slacslpo 5 Sloss
B9y 5 3l g 395 e (3)lS Baa BLod I tngi (ol icud () ()13,
Oigi (ol dnoly 295 g0 Cguine (Stuad £33 jl 5 (sile - (hvogi ool (5)glae>
005b syt lacoluwes 1 L SO pScuwd oS yliow oKl b gondily I dwd OT I
L g 050 ozl ool (350as @ ygods 185 YAY (gylol duols ol 5l amd o yiuigs cilod,S
laas b ol Cowsdy Gimgiy slaodld ()] (6yglaen g 3Ll cpl o doliiuny @595
DS o (gyblize g o il o)l CMiled g ghieDlS) g Clodd oty oas STl
o Shels) 9 (sl O {sniailsy g g Glodd CuasS HIalize 5 Cute I piron

ey 2l loss ) p &bl b (63,8 claclee g o)k, Mk

wbocylwoy icolwoy Olod s CodS yclio Lo, i s 8y Mlod igalds ol o)y
P 55 ek

Oyl el ¢l oSuily elain] pole g o e elail 5aSily «y o 09,5 Hbokuwl )

UVIYS STIVEIICS POV SR N W N BN VR VP S S A - 4
e 25 S 5955  pol olSutingy cslitond LIS 5 lasDly By 15 32 00,8 okl ¥

VYL YITY callis cdly s )b
VYRE/ UV e alos b peds g,

o]l polWlgl e Jgimno Bl 95
E-mail: aebrahimi@shirazu.ac.ir



VWAL sy oF Byloud ¥ B ygd aslolll Susloz v £v¢

EVRVTY
) OES L sy ol s By S s laculuoy syl slis 5
hllan] yetus il Sloa o) w235 g 2l 603 gw jlSIBE (i
Slods CudS 29t Gl pslated WIS}l (Lol o] bt g EaSjL
OB 3L slals ailes 4slS ale laculury Cul 0l Cogo daculwg ) sadadl)|
Lgoj > &S Cunl pbrcglocy pled meS )3 Gl &5 plgoe cnlpll A5 03590
BBl ()bl 5 snianls, wlasd CuiS sbul gly UKLl 53,8 pals
oA I s (s (e 4 IS (o S90S e Calow I g Bl (lasl
Cales 3 9 090 o5 (il S acalury Cuaw 4 il ) (Bl BaSa)l
e Y 1595 bl pl (sl )g

2l o Sig S (Slailiny 4 (5 ol A5 5o yihl 3985y I ojg el
9 5a9ld QL Gl oo (nl )3 oy Bt gzmen Jlelse g 638 slcolocy
o=l olpace sl 1y aiey opl 50 adllas el (GBS 05L Gl B> 5 @)a8 il
5 gade deegemme loml dn i (1l &7 (6y9bas fmd o Gl j9y0059) ooy
(Ve A s guesS 9 pudS) Canl 03] el oyl

Soails) plo 5 <850 lacolucy (Seig sl Oloss cuis ehie bl 5l (S0
Coldy ol plise (S sl padli 1S 18 colwoy CudS 0jg ol anl (SS9 Sl
g 5 ol ce o Giolidl anie lapille 5150 (6 gy sleda b yide
(Vo8 e 5 bl dU) ol (Sg S0 byt (S

S ) (Seg Sl gl yrde Sl (o8 S disej )3 Slidos bl sl Sl
48,5 O)ygo ()l G 5 (syite ol 4 ol GBS bg25 g (Seg Ul Cless
lacsglis (6,18 8b by 26 )0« Sg Sl e S e sla il pogMle o
Ledl (555 9 )by Ml Ao (ol by b )18 s (slocsloe Jlas ) b yaie
Ui Nle e (698 slacglay Wledly lis Sl 1 S sl @Bl SLLE Cuenl
5L IS 31 e (55 51 oslizl colss, 5 cleMbl g5l

Sbaobyl g Lglad (Sl (Ve +¥) ogils <y pai 4y Uy (g sl Closs cuieS
Ol 9 GMiedily D9 o e (5jbxs I3 I eaddl )y wloas cudS I gt IS

1. News websites
2. Internet penetration
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1. Alexa Site

2. http://www.asriran.com
3. http://www.parsine.com
4. http://www.adsfama.com
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1. Partner

2. Service convenience

3. Access

4. Information availability
5. Geographical barriers
6. Anonymity
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. Perceived risk

. Personal risk

. Privacy risk

. Economic risk

. Psychological risk
. Technological risk
. Web site content
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. Web site substance

. Accuracy of the content
. Aesthetics

. Site attractiveness

. Pictures and graphics

. Web service quality

. E-service encounters
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. Customer satisfaction
. Behavioral intentions
. Repurchase intentions
. Word of mouth

. Loyalty

. Complaining behavior
. Price sensitivity
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